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Ticket to Ride Crosses The Golden Gate Bridge in San Francisco 

Edition  
 

Race around Iconic San Francisco Landmarks, launching this June exclusively at Target 

 

PARIS — May 5, 2022 — Ticket To Ride comes to the Golden Gate City with Ticket to Ride: 

San Francisco, the fourth entry in Ticket to Ride’s popular city editions. Ticket to Ride is 

accessible to first-time and veteran players alike. Race through iconic San Francisco landmarks 

in 15 minutes and collect souvenirs along the way to score points on a travel-friendly board 

perfect for hotel patios and dining room tables alike. United States players can find Ticket to 

Ride: San Francisco exclusively at Target starting in June for $24,99/22,99€. In August, the 

game will be available for all worldwide retailers - including other retailers in the United States. 

 

Ticket to Ride: San Francisco is the perfect entry point for newcomers. The game is designed 

for players over the age of 8, with easy-to-follow rules for the whole family. Despite the simple 

rules, Ticket to Ride: San Francisco is a uniquely strategic game that’s different every time you 

play.  

 

Enjoy beautiful illustrations as you travel through one of America’s most iconic cities. Ticket to 

Ride: San Francisco showcases landmarks like The Golden Gate Bridge, The Painted Ladies, 

Alcatraz, and more. Playing pieces are finely designed and sculpted mini San Francisco Cable 

Cars, fitting perfectly into the theme of the game. The game comes in a nicely packaged easy to 

stash it in a carry-on bag box, making it the perfect summer travel companion.  

 

You can find assets for Ticket to Ride: San Francisco here. You can find more information on 

the official Days of Wonder Twitter, Facebook, and website, or the Asmodee Twitter, Facebook, 

and website.  

 

 

### 
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About Ticket to Ride 

Ticket to Ride, published by Days of Wonder, is a franchise that is enjoyed by more than 80 

million players worldwide. Ticket to Ride can be enjoyed by new players and experts alike with 

its easy-to-learn strategic gameplay, making it a staple in family board game nights. Since 

Ticket to Ride made its debut in 2004, the game has expanded beyond the table and now has 

digital versions available on iOS, Android, PC, and home video game consoles. Overall, more 

than 10 millions copies of Ticket to Ride have been sold. An international phenomenon, Ticket 

to Ride has been translated into 33 different languages and is distributed in more than 40 

countries. 

 

 

About Days of Wonder 

Days of Wonder develops and publishes unique games in their genre. The company's "Play 

Different" slogan reflects its vision of publishing: Days of Wonder limits its productions to very 

few new games, focusing on quality rather than quantity, and developing highly refined digital 

adaptations. The unparalleled successes—such as Ticket to Ride®, the world's best-selling train 

game; Small World® and its epic conquests in a fantastic universe; and Memoir '44®, the World 

War II reference game with over twenty expansions—motivate Days of Wonder to raise the bar 

ever higher. Days of Wonder board games are distributed in 40 countries and their digital 

versions are available on the App Store, Google Play, Steam, and the Days of Wonder website 

at www.daysofwonder.com. 

  

About Asmodee 

Asmodee Group is a leading international games publisher and distributor committed to telling 

amazing stories through great games with over 43 million games sold yearly in more than 50 

countries. Through our portfolio of iconic game titles, including Catan, Ticket to Ride, Pandemic, 

Dead of Winter, Splendor, 7 Wonders, Just One, Dobble/Spot it!, KeyForge and Star Wars: X-

Wing, we create a dynamic transmedia experience for players across a variety of digital and 

physical platforms. Asmodee also creates inspiring and innovative products in partnership with 

leading entertainment and technology companies. With a global workforce of over 2300 people, 

Asmodee operates in Europe, North America, South America and Asia. Asmodee is 

headquartered in Guyancourt, France. Learn more at corporate.asmodee.com. 

 
Media Contacts 
TriplePoint on behalf of Asmodee 
Asmodee@triplepointpr.com 
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